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Lead Me Media is a multi-channel 
marketing firm specializing in 
permission based opt-in email and 
postal data usage; we are the 
aggregator of the data, the direct 
source. 
Our qualified membership database 
consists of global consumer and 
business to business records. All of 
our data is self-reported and 
compiled in accordance with the 
Can-Spam guidelines. 

What sets us apart is our behavioral 
targeting methodology used to enrich 
the data. By using our behavioral 
targeting and micro-surveys 
Lead Me Media has the capability of 
reaching your customers in an 
extremely precise and cost-effective 
manner. 

With hundreds of key micro-targeting 
factors, we can custom create 
specific demographic or interest 
based lists.

What Makes Our Data So Unique?
Data hygiene, infrastructure, and a team of 
marketing and IT professionals are what 
enable us to enjoy our leadership in the 
data industry.

All of our data is aggregated through our 
networks, affiliates and strategic partnerships. 
We take a person’s self-reported, opt-in 
information from warranty cards, online 
registrations, e-newsletters, and surveys, and 
we bounce that information against all the 
major data sources. We then cross-reference, 
or overlay that information, against our 
database, this process is called data profiling. 

We have over 700 different selects including: 
age, income, location, presence of children 
(POC), ages of children, ethnic backgrounds, 
type of vehicle ownership, specific interests 
and lifestyles.

Email gets the most attention of any 
hospitality marketing effort because, 
email can create direct revenue 
opportunities with past, present, and 
future customers. 

Email marketing increases revenue 
opportunities throughout each 
customer's purchasing life cycle.
The reason this is effective is because 
a total email marketing strategy 
addresses the entire buying process 
from initial email capture to message 
evaluation. 
Once the marketing strategy is built, 
an effective email campaign serves as 
a powerful sales force and marketing 
channel. Over 80% of people now 
book their vacation online.
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Golf responders have participated 
in LMM micro-surveys and have 
indicated that they are avid golfers.
The response rate of this 
demographic is especially high 
when we include the following 
selects:

Weekend Golf Travel
Monthly Round
Weekly round
Golf Vacations

Our B2B data is also highly 
responsive for golfers… we have 
many selects that we place on this 
B2B demographic to custom create 
a highly targeted list.
For example, Doctors, Lawyers, 
and C-Suite Executives that play 
golf for business and/or relaxation.

Permission-Based Email Solutions
When tailoring a list for a client, we 
evaluate a number of factors, such 
as selecting the right data based 
on your unique needs, message, 
and targets. 
In addition, we evaluate each list 
by determining its mailing 
frequency and past performance 
to optimize your overall results.

Our data acquisition team 
continuously explores new 
relationships, services and 
selection capabilities to keep our 
200+ million opt-in records fresh 
and responsive.

RESPONSIVE & DELIVERABLE DATA

True CAN-SPAM Compliance - We use 100%
guaranteed opt-in lists.

Deliverability - We guarantee 100%
delivery of your email campaign. If a 
message is bounced back, it will be
replaced with a valid deliverable address
immediately.
Pristine Data Hygiene - Daily scrubs 
and weekly passes of our data are done 
through the ECOA (email change of address).

Largest data variable selects in the 
marketplace - With hundreds of selects to
choose from like Age, Income, Location, 
even specific Interests and Lifestyle Profiles 
we have your target ready.

Real Time-Online Tracking - Our clients can 
now benefit from real-time online tracking, 
which provides total transparency of delivery. 
We guarantee 100% delivery of our proprietary
email campaigns. We can test, track and deploy 
a campaign all in the same day!

Hospitality and Leisure is one of our company’s 
strongest verticals. 
 Our data will enhance the strategies you provide for 
your clients to amplify their marketing message.

Why a total email marketing strategy in hospitality 
makes competitive sense:
• Serves both as direct-response vehicle and branding  
   tool
• Creates personalized interactive relationships with
   customers
• Targets and entices recipients with relevant
   promotions
• Functions as a sales force - tens of thousands
   reached in seconds
• Least expensive form of active marketing available
• Measurable results for Opens & Clicks
• ROI can be measured with a match back provided 
   by LMM

Lead Me Media will assist you and your clients in reaching our responders who 
have participated in micro-surveys and have indicated that they are likely to 
choose destination getaways. The response rate of this demographic is very 
high especially when we include the following selects:  
(These responders tend to revisit the same resort/hotel multiple times.)

 Dual income (High Discretionary Income)
 Travel & Leisure Enthusiast

 Romantic Getaway
 Adventure Seekers

Golfers
 LGBT
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